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[ Abstract) Objective To understand how rural and urban patients seek medical service information in
Sichuan province. Methods A self-designed questionnaire was distributed randomly to patients who visited
primary, secondary and tertiary health facilities in Chengdu, Yibin and Suining, collecting data in relation to their
sources of medical service information, as well as the contents and credibility of the information. Results The major
sources of medical service information came from friends. past experiences and television programs., which were
consistent with the most desirable access channels. The urban patients were more likely to trust (5. 3%) and use
(10. 6% ) the Internet to obtain medical service information compared with their rural counterparts (3. 4% and
5.5%, respectively, P<C0. 05). The most sought after information concerned about medical staff, reputation and
price. The rural patients were more likely to be concerned about price (26. 7%) than their urban counterparts
(20.3%, P<C0.05). The choices of patients were likely to be influenced by advices from family members, relatives
and friends, and doctors and nurses. The patients had a higher level of trust in doctors and nurses than their
relatives and friends, but lower than their family members. Conclusion Patient choices are shaped by their medical
service information seeking behaviors and advices from others. Targeted marketing strategies for urban and rural
patients should be developed to channel patients to appropriate health facilities.
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Table 1 Demographic characteristics of rural and urban patients/case (%)
Factor Urban (n=1 048) Rural (n=1 241) b P
Gender 1.129 0.029
Male 443 (42.3) 552 (44.5)
Female 605 (57.7) 689 (55.5)
Age/yr. 32.624 <£0. 001
15-40 246 (23.5) 385 (31.0)
41-64 445 (42.5) 558 (45.0)
=65 357 (34.1) 298 (24.0)
Marital status 6.878 0.032
Unmarried 61 (5.8) 106 (8.5)
Married 862 (82.3) 1002 (80.7)
Divorced or widowed 125 (11.9) 131 (10. 6)
Level of education 300. 811 <0.001
Tlliterate 86 (8.2) 254 (20.5)
Elementary school 223 (21.3) 452 (36.4)
Middle school 286 (27.3) 360 (29.0)
Senior/vocational school 239 (22.8) 133 (10.7)
College and above 214 (20. 4 42 (3.4
Social medical insurance 6.463 0.013
Yes 1011 (96.5) 1169 (94.2)
No 37 (3.5) 72 (5.8)
®2 WHBREREFRENRIRE(SH MEEETRELE/FIE (%
Table 2 Acquistion of medical service information and most trusted channels/case (%)
Acquisition channels . Most trusted channels )
Channel ba P X P
Urban Rural Urban Rural
Television 298 (17.9) 310 (17. 1) 3.478 0. 064 50 (5.0) 66 (5.7) 0. 354 0.568
Internet 177 (10.6) 103 (5.7) 39.047  <C0.001 53 (5.3) 39 (3.4 5.399 0.024
Newspapers, magazines and books 97 (5.8) 68 (3.7) 12.113 0. 001 27 (2.7 9 (0. 8) 12.577 0. 001
Broadcast 31 (1.9) 36 (2.0) 0.007 1. 000 2 (0.2) 4 (0.3) 0.376 0.694
Leaflets 61 (3.7) 55 (3.0) 2.278 0.151 8 (0.8) 6 (0.5) 0.732 0. 430
Acquaintance 705 (42.3) 842 (46.3) 0.086 0.788 594 (59.9) 695 (59.8) 0.106 0.767
Wardmates 15 (0. 9) 11 (0. 6) 1.502 0. 240 23 (2.3) 17 (1.5) 2.251 0. 151
Own experience 282 (16.9) 392 (21.6) 8.914 0.063 234 (23.6) 327 (28.1) 4. 966 0.028
3 HLEERERERNSEEERERBD MEFERBELER/FIH (%
Table 3 Major acquisition and most desirable channels for medical service information/case (%)
Major acquisition channel Most desirable channel )
Channel b P X P
Urban Rural Urban Rural
Television 108 (10.9) 98 (8.4) 4,024 0.048 67 (7.1) 61 (5.5) 2.35 0. 144
Internet 89 (9.0) 51 (4.4) 19.007  <C0.001 72 (7.7) 42 (3.8) 14.589  <C0.001
Newspapers, magazines and books 17 (1.7 8 (0.7) 5.026 0.027 21 (2.2) 7 (0.6) 9.748 0.002
Broadcast 7 (0.7 6 (0.5) 0.342 0.588 7 (0.7 5 (0.4) 0.765 0.401
Leaflets 6 (0.6) 6 (0.5) 0. 086 0. 780 16 (1.7) 10 (0.9) 2.23 0.116
Acquaintance 517 (52.2) 670 (57.6) 4,935 0.029 537 (57.1) 660 (59.5) 0. 859 0. 356
Wardmate 20 (2.0) 11 (0.9 4,442 0.045 14 (1.5) 21 (1.9 0.479 0. 609
Own experience 226 (22.8) 313 (27.0) 4,220 0.043 206 (21.9) 304 (27.4) 7.686 0. 006
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Table 4 Accessed and most concerned contents in medical service information obtained by urban and rural patients/case (%)
Contents Accessed content £ P Moszocnil;;imCd 7 P
Urban Rural Urban Rural
Reputation of health facilities 596 (25.1) 619 (23.5) 12. 865 <C0.001 350 (35.2) 350 (30.7) 7.22 0.008
Medical staff 657 (27.7) 648 (24.6) 28. 741 <C0.001 377 (38.0) 362 (31.7) 12.029 0.001
Medical expense 481 (20.3) 704 (26.7) 25.592 <C0.001 156 (15.7) 302 (26.4) 31.700 <C0.001
Distance to health facilities 218 (9.2 262 (10.0) 0.008 0.959 40 (4.0) 38 (3.3) 0.983 0. 355
Treatment and therapy service 224 (9.4) 214 (8. 1) 6. 868 0.010 45 (4.5) 57 (5.0) 0.119 0.761
Convience of waiting 199 (8. 4) 186 (7. 1) 7.066 0.008 25 (2.5) 32 (2.8) 0.087 0.790
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Table 5 Impacts of advices from others on patient choices and the most trusted source of information/case (%)

Advices by others

Most trusted source

Source b P X P
Urban Rural Urban Rural

Famliy 461 (39.3) 592 (42. 1) 0.831 0. 381 345 (65.2) 456 (66.9) 3. 654 0. 059
Relatives and friends 318 (27.1) 393 (28.0) 1.502 0.225 44 (8.3) 36 (5.3) 2.836 0.109
Medical staff 206 (17.6) 246 (17.5) 1.583 0.212 122 (23.1) 155 (22.7) 0. 385 0.563
Wardmates 61 (5.2) 62 (4.4) 2.248 0. 150 11 (2. 1D 27 (4.0) 4.413 0.048
Neighbours 57 (4.9) 84 (6.0) 0.512 0.528 1 (0.2 7 (1.0) 3.583 0.078
Colleagues 70 (6.0) 28 (2.0) 34,455  <C0.001 6 (1.1) 1¢0.D 4.51 0.053
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